
Wilmington Trust said Tuesday it is 
launching a new brand, Wilmington 
Investment Management, to create 

more access to its proprietary suite of alternative 
funds, separately managed accounts and mutual 
funds to retail and institutional investors.
 The company said the channel would pro-
vide opportunities for growth with downside 
protection amid heightened market volatility.
 The company said that its Investor 
Confidence Survey indicated a need for such 
products. The poll, which surveyed 500 investors 
with over $225,000 in household income and 
an active investment portfolio, found that 65% 
are worried that a downturn could put a dent in 
their retirement savings, with 61% saying that 
they would forego growth for downside protec-
tion. That percentage rose to 76% among inves-
tors with household incomes over $500,000.
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 “We’re in a different economic environment 
than just a few years ago. We’re seeing now that 
the upside on many investments is limited and 
the yield environment is challenged,” Chief 
Investment Officer Tony Roth said. “As a result, 
we know investors need differentiated strategies 
that are risk-adjusted and fee sensitive in order 
to meet their specific needs. Our deeper under-

standing of global opportunities means we can 
offer a wider range of investors solutions and 
access to institutional-quality separate account 
managers around the world.”
 Wilmington Investment Management has 
$97.6 billion in AUM and offers over 20 equity, 
fixed income, multi-asset and alternative invest-
ment products.
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Wilmington Trust is a registered service mark used by certain subsidiaries/affiliates of Wilmington Trust Corporation 
(together “Wilmington Trust”). Wilmington Investment Management (WIM) is a brand name used for investment 
management related services offered by the following Wilmington Trust entities: Manufacturers & Traders Trust 
Company (M&T Bank), Wilmington Trust Company (WTC) operating only in Delaware, Wilmington Trust, N.A. 
(WTNA), Wilmington Trust Investment Advisors, Inc. (WTIA), Wilmington Funds Management Corporation 
(WFMC), and Wilmington Trust Investment Management, LLC (WTIM). WIM is not a separate legal entity, 
but is a brand name used by each of such entities for investment management-related services. Services/products 
referenced herein are only offered by certain Wilmington Trust entities. Wilmington Trust Corporation is a wholly-
owned subsidiary of M&T Bank Corporation. 

As of June 30, 2019. Assets under management data are calculated in the aggregate, and include assets managed 
by various Wilmington Trust affiliated entities, including M&T Bank, WTC, WTNA, WTIA, WFMC, and WTIM.

There is no assurance that any investment strategy will be successful. Investing involves risks and you may incur a 
profit or a loss. This communication is not an offer to sell, or the solicitation of an offer to buy, a security.
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